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Marketing Mix

Mass market (products/services)

Specialized market (products/services)

Complementary products and services

Some concrete example: Borgotaro boletus; Torggelen
holidays; Adventure Parks




A short introduction

the set of policies applied by the enterprise with
respect to production, commercialization and distribution of product.
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_ s Product development to satisfy
Differentiation ' target market. Analysis of the
range of different products

Five approaches: from attention on
producer to attention on consumer

Distribution

Segmentation + Differentiation

Target market. Analysis of the
different potential clients




un-segmented market in which products are offered
to every customer. A mass market strategy is effective for products

that appeal to a broad cross-section of consumers

a market in which a limited and clearly
defined range of products is sold to a specific group of customers.
Consumer market segments are defined on the basis of geographic
(place of purchase or use), demographic (age, income, occupation
of consumer), and psychographic (buying motives, culture, lifestyle)
criteria. Selecting a target market segment for a product rather than
attempting to sell it to the entire market can be a more efficient
system




Some example:

berries; foliage; moss

water protection; nature conservation

chestnut specialties; truffles

green burial; art, music in the forest
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Differentiation is generally achieved by product (service)
development

New products

Traditional rediscovered products

Development of new technologies

Introduction for the first time in a place

Certifications, brands,...




+ / Complementary
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products and
services that are sold and used In strict association because
of important synergies connected to their joint marketing.

Complementarity concept is based on the
that can connect products and services.

Complementary products and services are and advanced
form of

Not all the products and services jointly marketed have
necessarily to be originated from forests.




Some example:

berries; foliage; moss water protection; nature conservation

chestnut specialties; truffles green burial; art, music in the forest

The “road” of mushroom; the fair of truffle; chestnuts, wine and
rural tourism; adventure park and environmental education or
adventure park and other sports...
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Product

Place

Promotion

Place
Price

Promotion

Political power

Pubblic support

Political power

Pubblic support

Political power: partnership
(Leader approach)

Pubblic support: social capital
(i.e. capacity to cooperate among
private and public actors)




A concept still difficult to define. Actually there are various
Interpretations.

The one used here is:




portfolio of products and services linked with a
common territory

network of enterprises working in different fields that
interact to develop the portfolio and that bundle
marketing efforts for a coordinated promotion




Fundamental elements
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Fundamental elements

. in South Tyrol, in the autumn (from
october to december) people used to go walking in the
forest from a farm to another to taste the first wine of the
year while eating chestnuts and other local products




Some hotels, restaurants, etc.
are actually re-discovering this
activity and propose pakages
Including many activities among
which there is also a “torgellen
experience”.

e.g.: 3 night staying including:
- gourmet eating

- 1 Torggelen evening with chestnuts,
Suser (the new wine) and traditional
Krapfen tasting

- 1 guided excursion
- 2 Nordic Walking excursions

- 1 massage and 1 hay bath

a alle escursioni History Matura pura

Dolomiti Escursmnl Con5|| Guid
Hotel L Escursioni Camere & prezzi

Bel tempo e vino huovo

Yino nuovo e raggi di sole.
Le settimane
escursionistiche
"Torggelen" in allegra
compagnia.

Il bel tempo d'autunno, e
sole caldo e le antiche
usanze risvegliano I'energia
vitale e la voglia di vivere,

Degustate il vino nuovo,
accompagnato da
caldarroste, noci, salsiccia
fatta in casa e costolette di
maiale.
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Percorso TURCHESE per bambini e
ragazzi da 110 a 140cm di statura.

Percorso PRATICA ARANCIO Adatto a chi ha superato il percorso giallo &
3 linee junior e adulti da percorrere composto da 10 linee come il precedente

i iamente con la supervision ma presenta maggiori difficolta.
del personale Divertente anche per gli adulti.

Percorso GIALLO

per bambini e ragazzi
da 110 a 140 cm di
statura

10 linee di media diffi-
colta ad una altezza di
circa 5 m da terra che

Percorso riservato a ragazzi ed assicurano divertimento

adulti di statura superiore a 140 cm. anche ai principianti.

Aumenta l'altezza e la difficolta. Accessibile anche agli
10 linee che raggiungono i 10 m.di adulti.

altezza, ideale per verificare le
proprie capacita.

Recepion

Percorsogmriservato a ragazzi ed
adulti di'Statura superiore a 140 cm.
Percorso per veri equilibristi, acces-
sibile dopo aver superato il percorso
verde é composto da 11 linee che
richiedono vera bravura e deter-
minazione.

Percorso FUCSIA per bambini di
statura inferiore a 110 cm.
I percorso si sviluppa su 6 linee a
70/ 100 cm da terra.

bambini devono essere
a un adulto.
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